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/7 BUTTER SELLS ON COLOR AS WELL AS TASTE

It is just as easy to have the right color—that bright dandelion hue which
pleases the woman's eye—as it is to have a pale and weak color in the butter

you sell. Everybody knows that the best butter color is

“DANDELION BRAND” BUTTER COLOR
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Color is PURELY VEGETABLE and thau it |f L
meets the FULL REQUIREMENTS OF ALL FOOD
) LAWS—STATE AND NATIONAL.

WELLS & RICHARDSON CO. ﬂ
BURLINGTON, VERMONT \

J Manufacturers of Dandelion Brand Butter Color
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X A4 kJL : Visualizing Taste: How Business Change the Look of VISUALIZING
What You Eat (BAZESR : [HEDBEL : ELF XA LA,
ICE~YORI-BEZIE->721)) TASTE
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H AR #: /N—/"— FRZEHARAE (Harvard University Press)
ISBN (13 #7) : 978-0674983892
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https://www.hup.harvard.edu/catalog.php?isbn=9780674983892

How Business Changed the
Look of What You Eat
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A thrifty rule: EYE IT before you BUY IT

CELLOPHANE WILL SOON BE
BACK TO HELP THRIFTY SHOPPERS

During the war Cellophane served to protect vital
supplies of our armed forces. That’s why the civilian
supply is limited, and why there have been fewer
Cellophane-wrapped products on store counters.

However, thrifty shoppers realize more than ever
that they save money and help avoid disappoint-
ment if they can see what they buy. Transparent
Du Pont Cellophane has made it possible for mer-
chants to show the good quality of their products—
has upheld the customer’s right of inspection.

When you shop today, you may not find fresh
vegetables, for instance, on display in transparent
Cellophane packages. But soon you probably will be
able to get a wide variety of choicest food products
—with their freshness protected by moistureproof
Du Pont Cellophane. Again, you'll be able to eye
each product before you buy it—because Cellophane
shows what it protects.

BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY

A product of Du Pont research
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Cellophan shows what it protects
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